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Abstract:   Websites are very important means of communication for colleges and universities. This technology is replacing traditional ways information used to be acquired (i.e.: college catalogue, mail, phone.). Though this technology is revolutionary, there are many hidden errors that are quite critical that should be addressed and corrected. This study examines 20 web systems of colleges and universities located on Long Island. They will cover:

7 layers (appearance)

Search engine evaluation

Security and privacy (database research)

This project will prove that many schools do not test-proof their web
 system. There is no such thing as a perfect website because perfection is inhuman
.

Abstract

Colleges and university web pages are important forum to reach out to prospective students, its own community, as well as providing information for the public. This means of disseminating information is replacing the traditional method of communication by college catalogs, mail, and phone. As websites are increasingly becoming the main source of information, extra care should be considered to avoid any crucial errors. How accessible, accurate, helpful, and up to date are college websites? The following study investigates all 21 Long Island colleges and universities to analyze the errors of each website according to criteria known as 7X2 C’s analysis. The 7 pairs of C's are: (content, context), (correctness, credibility), (currency, continuity), (completeness, coverage), (consistency, conciseness), (compelling, complement), and (community, customization). The study explores each college and university website according to the 7X2 C’s as to how each complies. This summary report focuses on how the search function (search engine) of a web page interacts with its content. While this study is not exhaustive, its findings are worthwhile to look into for further clarification and possible future enhancement of college web pages. 
The emergence of cutting-edge web-based technology today has influenced 

many colleges and universities to provide a robust internet

presence in addition to the traditional hardcopy catalogues and 

informational material that has been used in the past as a method to

keep the public aware of the schools offerings and events.  It is of a 

general understanding that the internet is capable of

delivering a wealth of information globally at the click of a button 

and within a fraction of a second.  In addition, an internet

presence provides a professional enhancement to the schools 

professional image, enables better customer service, increases public

awareness and offers new methods to serve the needs of current and 

future prospects.  While this method of information sharing has

proven to be a very invaluable tool, there is still much work to do in 

maintaining the accuracy and reliability of the website

content. 

A study was performed to evaluate twenty university and colleges of Long Island websites
 based on the 7 C’s principles.  Content, Correctness, Currency, Completeness, Compelling
, Consistency and Community are known as 7’C’s.
.  How Current 

the information provided should be. Whether the information

is Compelling and geared how it's presented to the targeted Community 

or audience.  Findings state that various college websites

encompass many critical architectural and content related deficiencies 

that could damage a college's web-based credibility
.  One

might ask, what is the purpose in doing this?  The answer is simple.  

Have you ever researched a website and found several

inconsistencies, outdated information, broken links and poor 

navigation?  This type of experience is what powered the study.  In

order for a college or university to have a website that is fully 

serviceable and satisfactory, it must ensure that impeccable

quality service is provided to its audience.  The website must offer a 

user-friendly environment to achieve the goal of user.  For

example, a student may wish to call the school with regards to a very 

general question.   Oftentimes, after a long wait, the first

point of contact may be a friendly Interactive Voice Response Unit 

(IVRU) instructing the user on the several options available to

find the information they need.  This can be very time consuming and 

oftentimes lead to no avail; even worse the call may be

dropped.  Moreover a fully operational and properly maintained website 

can remove that havoc ridden scenario and while it allows for

easier access to the information the individual requires.
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A search engine tested several way by looking for a faculty information, an important item in the web,  typing name differently, a common name such as Ann Smith, School executive or founder. Looking for certain program such MIS, CIS or Business.  
Consistency between Google and commercial search engine and in-house search engine

Looking for a special character or typing blank space will result to 100%
Search engine was not connected to the school directory but to some newsletter [old westbury]or personnel webpage or course syllabi [Brooklyn college
Some school with no search engine[CWP] 

We found a problem with the search engine: when we search with a space in the search engine box it gives us 100% information that is in the system and also the same thing happens even if we don’t put anything in the search 

engine; it will still gives us 100% information.  Another problem is that if we search for a professor it does not give the information about any professor except the ones in the newsletter like professor Ebrahimi.  For example, when we search for another professor in Accounting department “c schweikert
”, a message appears that “There are no records matching your criteria”. Overall, I believe that the search engine for SUNY College at Old Westbury is not that great
.

Long Island University, C.W. Post Campus:

LIU’s website does not have a search engine.  Also, we found that we could not go back by clicking the “Back” button.  It does not seem to work.
Brooklyn College:
Problem: We found another problem dealing with the search engine in the Brooklyn College website.  For example, when we searched for Dr. Kopec, the results that came up were incorrect.  It was supposed to bring up Dr. Kopec’s web page along with his department, title, and his contact information.  After we expanded the search to 40 results per page, we still could not find any information that had anything to do with Dr. Kopec.  Some of the results that came ended up being broken links.  For example, when we clicked on some of results, the message: “The page cannot be displayed” showed up.
 South Hampton College:

We found Lack of volume in the site. There was not enough information for every important subject in the site. The Southampton Graduate Campus link doesn’t work. Home page should have linked of Academic departments, Blackboard and some other important links. For example, academic department is more important subject for the quality purpose.  The site doesn’t have any animation and multimedia. Now a day’s people like to have animation and multimedia because it’s nicer to present some of the features of the web site. No information regarding last site update. It’s very important feature to have site update information because when people go through the web site they want to know whether it’s current information or not.   The site doesn’t have Search engine also it does not include any copyright dates. The Site has lack of basic information should have link Faculty members & Staff.  There are no links which include any community related events, such as festivals.
SUNY Stony Brook University:

Similar to other Colleges/Universities, Stony Brook’s website has a problem with their search engine.  When we typed in the name of a professor (C. Rubin), we found the results to be powered by ultraseek, which shows that Stony Brook does not have their own search engine.

New York Institute of Technology:

For the NYIT website, we found that there was too much blank space.  There’s not enough information in the homepage.  The font size appeared to be small.  The search engine also does not seem to work that well.  For example, when we typed in a professor’s name, no results are found.  
 

Polytechnic University:

The search engine does not appear to be functioning at its best.  For example, characters that normally narrow the search results to what you’re looking for, do not work.  The same results show up every time.  Also, there is too many links for “home”, there should only be one.  We also found a possible broken link.  For example, when we clicked on “inside poly – “add event on calendar” – it didn’t work.

Princeton University:
The search engine on Princeton's website is done through Google. This is a problem because academic institutions should be neutral and not tied down to any one specific provider. We searched one of the faculty members “Smith” on Princeton's Website and came up with several results that had nothing to do with our search terms. Now we will try and search for “Smith, Abigail F” exactly as it is written in their database and will come up with no results?  Why?  The search program is broken, the search only works if the name is written out First Name Last Name, not in the format that data is stored in the database. We went from Princeton's website back to the project page and looked for inconsistencies in Bill's typing. We found several violations of the seven C's- Bad Bill Bad. In addition, some of the links don’t have updated copyright. Academic Institutions should be non-biased.  Using Google makes the College endorse a particular company over another.  Academics should be non-biased and open source in their Information Technology practices.
Nassau Community College:

The first problem we found in the Nassau community college site was that there was no search engine to be found.  The website also had too much blank space, which resulted in the lack of information.   Another problem we identified was that there was no link to register. Also, Sitemap right side links don't work.  It just returns you to the same page.
In conclusion
, all of these websites demonstrate the ability to become even better by having these errors fixed.  For example, simple problems, such as the search engine not working properly, are important.  This would allow everyone to gain easier access to the information they need, and it would save them a lot of time as well.  Emphasis on the proper working condition of school websites should be stressed.  Many students prefer using the internet to find the information they require, and if these small problems are fixed, it would be better for the school community.
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Search Engine 
No dedicated search box or search engine but pull-down menu[cwp, Nassau]
Many school used Google as the search engine however the information was not to the point of finding a faculty information

While study of error many compelling and unique feature that found in the study and make it necessary to investigates some thses feature as a separate future  studyneed to addressed  

Content and Context many blank space give impression that there is no enough content[Nassau, NYIT]
There was no content or context to the content since information was gathered from different sources some from archives.

Consistency and Conciseness- return to the home page
Currency and Continuousness
No update indication or even some has the last update many years ago as late as 2005

Completelness broken links 
Some of the links were broken

In addition, Error in the school web sites is not only problem of Long island colleges and universities but other school as well including some Ivy League schools. 
A claim infringment link  on the main page takes ways all other compelling items[Suffolk] 

Conclusion

Accuracy of search engine information, promotion of Google’ usage in academia. Consistency between Google information and in-house search engine.  Broken link, lack of content and context. In several case currency and being up-to-date was a major issue. Future study need to determine if while some pages were compelling  the other pages were left alone blank ignored with white space
Keeping a web page up-to 7X2 analysis criteria requires an investment that result to a positive gain and competitive advantage.
�Although there are many good features on the websites of the schools that we studied, there were still many misconceptions and errors.  For example one of the crucial errors was that faculty was not found through the search engine or the information had not been updated for several years.  The search engines were not intelligent and only uncovered exact matches.  Many schools used Google as their search engine.  


�Every website has good features, but the purpose of this study was to find errors on web pages to enhance future website development.


�Add one sentence about the importance of the web at this time and how people use it to access information versus traditional hardcopies and phone conversations.  Add one sentence about how it is important to be up to date and correct. 





The web is dynamic and constantly changing.  





The study looked at the websites of 20 schools on Long Island.


 Studys suggest that websites should also have the same importance as printed catalogs.


�The study covered institutions beyond the geographic bounds of Long Island to show that website errors are an epidemic at the time this study was conducted.


�Discuss how the website is impressive and how it used graphics and design.


�


�Professor Schweikert is not in the Accounting Dept. This is not an error of the search engine.


�Although there was information about the topic we were searching on, the search engine only looked at the newsletter files.   Recommend to look at an expanded set of data for the Search Engine.  Use the directory as the primary basis for data then the newsletter.


�Recommendation.   The  7’C standard should be used as a standard for website design throughout the development process.





Recommend that additional studies should also be conducted to confirm our findings.





